
SELECT SUCCESS STORIES   - FELLOW INST.  T. T.
INDUSTRY VERTICALS:  AVIATION,  AEROSPACE, IATA, HOSPITALITY,  TRAVEL, TOURISM & TRANSPORATION 
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GLOBAL TRACK RECORD CONTINENTS X6 INCL. AFRICA & G.C.C.
50+ B2B, B2C & C2B BRANDS 
CUSTOMER EXPERIENCE, CRM LOYALTY ECOSYSTEM
ALL INCLUSIVE LEADER, MENTOR & COLLABORATOR
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CUSTOMER EXPERIENCE VALUE PROPOSITIONS 
BRAND LOYALTY RETENTION PRODUCTS 

INNOVATION,  EVOLUTION & TRANSFORMATION – AN EMIRATES CASE STUDY

FLY EMIRATES – FLY DUBAI – FLY GLOBAL

BRAND STRATEGY – 2021+ INNOVATION 

CUSTOMER EXPERIENCE ECOSYSTEM

BUSINESS DEVELOPMENT – M&A, SPORTS, CULTURE

DIGITAL RETAIL PLATFORMS & DATA PORTFOLIOS

ECOMMERCE, MOBILE CHANNEL MANAGEMENT

COOPETITION RELATIONSHIP MANAGEMENT 

CO-BRANDING PARTNER COLLABORATION

B2B & C2B LOYALTY EVOLUTION – 2020 & BEYOND

ETICKETING,  ATB2,  EMD, CUSS, StB-PSS, IOT, 

BIOMETRICS, NDC, CRM, ERP, CXM, BI, AI

✓ CUSTOMER LOYALTY 80/20 BUSINESS MODELS

✓ FREQUENT-FLIER  MILES  V/S RETAIL POINTS

✓ RETAIL CUSTOMER EXPERIENCE EVOLUTION

✓ BENEFITS: 22.7M CUSTOMERS [EK]

✓ SAVINGS PER CUSTOMER: $12 - $15 

✓ PILOT : DUBAI, LONDON, SYDNEY, FRANKFURT

✓ GLOBAL ROLL OUT (1998 – 2009*2017) 

✓ RETAIL, ROUTE, LOW COST, LONG HAUL, OEM



INFORMATION COMMUNICATION ENTERTAINMENT 

ICE 2008 - 2017 

GLOBAL CONNECTED TRAVELLER & RETAIL CUSTOMER 

“A CUSTOMER EXPERIENCE CASE STUDY”

RESPONSIBLE AND ACCOUNTABLE FOR THE DIGITALISATION OF THE 1ST EMIRATES RETAIL VALUE 
PRODUCT AND DIGITAL CUSTOMER PROPOSITION 

1ST SUPER JUMBO A380(EIS) & THE 1ST NEXT GEN B777(EIS)  

ACCOUNTABLE FOR EK’S 1ST DIGITAL CUSTOMER EXPERIENCE (ICE LAUNCH 2008).

SEP, 2017: 9TH CONSECUTIVE YEAR, “ICE” WINS BEST “EXPERIENCE” AWARD @APEX 2017, L.A. USA 

(CROSS REFERENCE PATRICK BRANNELLY’S – DVP EMIRATES & ADAM C ATTACHED REFERENCES)

RESPONSIBLE FOR  (A) USA LAUNCH (B) GLOBAL NETWORK SALES, CXM, DATA REVENUE INTEGRITY 
STRATEGY

(1) EMIRATES BRAND EVOLUTION, EMIRATES SKYWARDS RETAILING & ANCILLARY CHANNELS

(2) EMIRATES 50+BRAND VERTICALS, CUSTOMER RETENTION & CUSTOMER EXPERIENCE MODELS

(3) GLOBAL BUSINESS MENTOR AND EMIRATES / IATA PSS AUTHOR & EXAMINER (SOP & QRG)





LETS “COLLABORATE TO EMPOWER” © 

“THANK YOU 
for engaging in this 

VISUAL Story-Telling”


